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terms of age, need, and channel
strategy. RevEng researched their target
areas and concluded on a broad digital
strategy across three channels: (1)
Google Search, (2) Meta/Instagram, and
(3) YouTube.

RevEng also recommended a robust
content strategy to include help articles,
blog posts, videos, testimonials, case
studies, and doctor/patient profiles to
help build trust with potential patients.
Finally, we launched a comprehensive
Google Search campaign based on
extensive keyword research. This
provided content ideas based on search
terms and also ensured the PMHB was
present when people were searching for
services they offer.

RESULTS

e The PMHB website saw a 1000% increase

in welbsite visitors within the first two
weeks of launch.

Engagement across channels exceeded
benchmarks and the PMHB continued
creating new and diverse content based
on search terms. This resulted in
sustained website visits and nearly 250%
increase in patient sign-ups within the
first six months.




